Accounting Information and Share Prices in the Food and Beverage, and Conglomerate sub-sectors of the Nigerian Stock Exchange by Eriabie, Sylvester O. & EGBIDE, Ben-Caleb
I . JOURNAl OF A[[0DNTIN6, ~ I FJNAN[E AND ADDITIN6 STUDIES 
http://www.jafas.org 
ISSN: 2149-0996 
2016 Volume 2 Issue 3 
ABOUT THIS JOURNAL 
Journal of Accounting, Finance and Auditing Studies is an academic, refereed and online 
journal publishing research, review, and theoretical articles in the field of accounting, 
finance and auditing. The journal is published four times a year. The articles to be 
submitted should be in English or Turkish. Journal of Accounting, Finance and Auditing 
Studies welcomes articles from different institutions and countries. All manuscripts 
submitted to the Journal of Accounting, Finance and Auditing Studies is sent to the 
referees after the initial review of the editorial board with respect to formatting and 
content. Manuscripts must be submitted in accordance with the style of writing specified 




Editor in Chief 
Ahmet GOKGOZ (Ph.D.) 
Asst. Editor 
Halil ibrahim ZENGiN 
The Members of The Editorial Board 
Ana MORARIU (Ph.D.) 
Y1ldiz OZERHAN (Ph.D.) 
Seval KARDE~ SELiMOGLU (Ph.D.) 
Cerna] ELiTA~ (Ph.D.) 
Hilmi KIRLIOGLU (Ph.D.) 
K1ymet ~ALIYURT (Ph.D.) 
Turhan KORKMAZ (Ph.D.) 
Ganite KURT (Ph.D.) 
Leonardo BADEO (Ph.D.) 
JOIJRNAl OF A((OIJNTING, FINANtE AND AIJDDING STIJDIE 
http://www.jafas.org 
Accounting Information and Share Prices in the Food and Beverage, and 
Conglomerate sub-sectors of the Nigerian Stock Exchange 
Sylvester ERIABIE• Ben-Caleb EGBJDEb 
a Ph.D., Benson Idahosa University, Department of Accounting, seriabie@biu.edu.ng 
b Ph.D., Covenant University, Department of Accounting, 
Keywords 
Accounting Information, 
Value Relevance, Book 
Value Per Share, 




The main objective of the study is to examine whether 
accounting information is value relevant in both the food 
and beverage, and the conglomerate subseEtors of the 
Nigerian Stock Exchange (NSE). The study also compared 
the value relevance of accounting information for both 
sectors. A random sample of seven companies was 
selected from a total population of thirteen companies 
listed in the Food and Beverage subsector of the NSE. The 
study also took a random sample of another seven 
companies in the conglomerate subsector. Data were 
gathered from these companies for the period 2005 to 
2014. Using the Ohlson (1995) model and the multiple 
regression method, we found that market price per share 
(MPS) is positively, but insignificantly related to book 
value per share (BVPS) and earnings per share (EPS) in 
the conglomerate sub sector. On the other hand, for food 
and beverage sub sector, MPS is positively and 
significantly related to BVPS and EPS. Accounting 
information is more value relevant in the food and 
beverage subsector than the conglomerate subsector as 
shown by the adjusted R2 of 0.89 for Food and Beverage 
subsector and 0.15 for the conglomerate sub sector. We 
recommended that accounting rules should be more 
sector-specific, and monitoring should be taken more 
seriously in the conglomerate subsector to enhance value 
relevance of accounting information in NSE. 
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I n t r o d u c t i o n  
A c c o u n t i n g  s y s t e m s  p r o d u c e  i n f o r m a t i o n  f o r  p u r p o s e  o f  d e c i s i o n  m a k i n g .  T h e  p u b l i s h e d  
f i n a n c i a l  s t a t e m e n t s  a r e  a l l - p u r p o s e  s t a t e m e n t s  w h i c h  p r o d u c e  q u a n t i t a t i v e  i n f o r m a t i o n  
a b o u t  t h e  p e r f o r m a n c e ,  p r o g r e s s  a n d  p o s i t i o n  o f  t h e  b u s i n e s s .  T h e s e  s t a t e m e n t s  s e r v e  t h e  
n e e d s  o f  v a r i o u s  s t a k e h o l d e r s  i n c l u d i n g  s h a r e h o l d e r s ,  m a n a g e m e n t ,  l o a n  
c r e d i t o r s ,  f i n a n c i a l  a n a l y s t s ,  a n d  g o v e r n m e n t .  T h e  m a n i p u l a t i o n  o f  t h e s e  stat<>m~>ntr• 
( e a r n i n g s  m a n a g e m e n t )  m i s l e a d s  u s e r s  ( i . e .  s t a k e h o l d e r s )  i n  m a k i n g  t h e  d e s i r e d  d e c i s i o n s .  
H o w e v e r ,  t h e  f i n a n c i a l  s t a t e m e n t s  a r e  p r o v i d e d  p r i m a r i l y  f o r  s h a r e h o l d e r s ' u s e  i n  o r d e r  
e n a b l e  t h e m  m a k e  i n f o r m e d  j u d g e m e n t  a n d  d e c i s i o n s .  T h e y  a r e  i n t e n d e d  t o  d i s c l o s e  
s t e w a r d s h i p  o f  m a n a g e m e n t  t o  s h a r e h o l d e r s .  S h a r e h o l d e r s ,  b o t h  p r e s e n t  a n d  p r n c n < > r r m  . .  
r e q u i r e  t h e s e  s t a t e m e n t s  t o  d e t e r m i n e  w h e t h e r  t o  b u y ,  h o l d  o r  s e l l  t h e i r  s h a r e s .  T h e s e  
i n v e s t m e n t  d e c i s i o n s  i f  p r o p e r l y  m a d e  w i l l  a f f e c t  c a p i t a l  f l o w s  a n d  d e v e l o p  t h e  N  
S t o c k  E x c h a n g e  ( N S E ) .  T h e  N S E  m a k e s  a v a i l a b l e  t h e  n e c e s s a r y  o p p o r t u n i t i e s  f o r  c o m  
i n c l u d i n g  g o v e r n m e n t  t o  r a i s e  m o n e y  f o r  b u s i n e s s  d e v e l o p m e n t  p r o j e c t s  a n d  e x p a n s i o n . l  
N i g e r i a  S t o c k  e x c h a n g e  b e c o m e s  o f  i n t e r e s t  t o  r e a d e r s  b e c a u s e  o f  t h e  b e n e f i t s  d e r i v a b l e  
i n v e s t i n g  i n  s h a r e s  n a m e l y :  a n n u a l  d i v i d e n d s  a n d  b o n u s  s h a r e s ,  c a p i t a l  
a l o n g s i d e  r i g h t s  t o  p a r t i c i p a t e  i n  r i g h t s  i s s u e s  a m o n g  o t h e r s .  V a l u e  r e l e v a n c e  o f  a c c o  
i n f o r m a t i o n  i s  a  b o d y  o f  a c c o u n t i n g  r e s e a r c h  t h a t  s e e k s  t o  f i n d  o u t  t h e  r e l a t i o n s h i p  h < > n . , " " " •  
a c c o u n t i n g  i n f o r m a t i o n  a n d  s t o c k  p r i c e s  ( S u a d i y e ,  2 0 1 2 ;  L o  &  L y s ,  2 0 0 0 ) .  F a m a ,  ( 1  
d e c l a r e d  t h a t  w h e r e  t h e  s t o c k  m a r k e t  i s  e f f i c i e n t ,  i n f o r m a t i o n  d i s c l o s e d  
s t a t e m e n t s  o f  q u o t e d  c o m p a n i e s  i s  e n t i r e l y  r e f l e c t e d  i n  s h a r e  p r i c e s .  
P r i o r  r e s e a r c h  i n  d e v e l o p e d  s t o c k  m a r k e t s  s t a r t i n g  f r o m  B a l l  a n d  B r o w n  ( 1 9 6 8 ) ,  
( 1 9 9 5 ) , a n d  K h a n a g h a ,  J . B . ( 2 0 1 1 )  h a v e  p r o v i d e d  e v i d e n c e s  t h a t  a c c o u n t i n g  i n f o r m a t i o n  
a s s o c i a t e d  w i t h  s t o c k  r e t u r n s .  O v e r  t h e  l a s t  d e c a d e ,  t h e r e  h a v e  b e e n  a  n u m b e r  o f r e s e a  
s e e k i n g  t o  e s t a b l i s h  t h e  r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n  i n  n o n - U S  m a r k e t  ( C h e n ,  
a n d  S u ,  2 0 0 1 ;  H a w ,  Q i  a n d  W u ,  1 9 9 9 ;  L u i  a n d  L i u ,  2 0 0 7 ;  a n d  S a m i a  a n d  Z h o u ,  2 0 0 4 ) .  
L e e  a n d  W a n g  ( 1 9 9 7 )  q u e s t i o n e d  t h e  r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n  i n  e m  
m a r k e t s .  R a s k ,  C h u  a n d  G o t t s c h a n g  ( 1 9 9 8 )  a n d  F o x  ( 1 9 9 8 )  a r e  o f  t h e  v i e w  t h a t  
i n f o r m a t i o n  i n  d e v e l o p i n g  e c o n o m i e s  i s  l i k e l y  t o  b e  n o i s y  b e c a u s e  o f  s l o p p y  
c r o n y  c a p i t a l i s m  a n d  i n a d e q u a t e  l e g i s l a t i o n .  I n  a d d i t i o n ,  L u i  a n d  Z h a n g  ( 1 9 9 6 )  
s u c h  f a c t o r s  a s  l a g g i n g  a n d  m u l t i p l e  r e g u l a t i o n s  a s  f a c t o r s  t h a t  a f f e c t  r e l e v a n c e  o f  a r r n n n t i n . -
i n f o r m a t i o n  i n  e m e r g i n g  s t o c k  m a r k e t .  A n  e m e r g i n g  s t o c k  m a r k e t  m a y  b e  d e s c r i b e d  a s  
t h a t  i s  s t i l l  i n  i t s  t r a n s i t o r y  s t a g e  o f  d e v e l o p m e n t  w i t h  p o t e n t i a l s  t o  e x p a n d  i t s  a c t i  
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towards efficiency. The Nigerian stock market may be referred to as an emerging stock 
market. 
Studies on value relevance of NSE is epitomized by Atanda and Olugbenga (2014) who used 
66 financial and non-financial companies quoted on the NSE to determine the trend in value 
relevance of accounting information. Our study is significant because to our knowledge there 
is little or no study that has examined the sectorial value of accounting information and share 
prices as it relates to food and beverage, and conglomerate sub sectors in Nigeria. More so, 
this study adopts a comparative approach. The two sectors were chosen because of their 
revenue yielding capacity and earnings when compared with other sectors in Nigeria bearing 
in mind that the impact of accounting information on share prices varies from one industry 
to another.(Kang & Zhao,2010 & Bo,2009). The focus on the Nigerian Stock Exchange was 
based on the reliance of investors on share prices other than financial statements in making 
informed investment decisions. This study adopts the Feltham-Ohlson Framework (1995) 
used by Collins, Maydew and Weiss (1997) to determine whether there is any relationship 
between accounting data (earnings per share and book value per share) and market value of 
shares quoted on the Nigerian Stock Exchange using samples from the food and beverages, 
and conglomerate sub sectors. The hypotheses of this study are as follows: 
Hot Accounting information is not value relevant in the Conglomerate subsector of the 
Nigerian Stock Exchange. 
Hoz Accounting info rmation is not value relevant in the Food and Beverages subsector of 
the Nigerian Stock Exchange. 
HoJ Accounting information in the Food and Beverages subsector is not more relevant 
than that of the Conglomerate subsector. 
Ho4 Earnings per share (EPS) are not more value relevant than book value per share 
(BVPS) in the Food and Beverages subsector besides Conglomerate subsector. 
Literature review 
Book values and earnings per share have empirically been shown to significantly explain 
changes in share prices ( Alali & Foote, 2012, Glezakos, M., Mylonakis, J., & Kafouro, C.,2012; 
Ball & Brown, 1968; Ohlson, 1995). Collins, Maydew and Weiss (1997) show that the 
combined value relevance of earnings and book values has increased slightly over the last 
40 years and the resul ts are fa irly constant based on the Ohlson model. Burgstahler and 
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D i c h e v  ( 1 9 9 7 )  c o n c l u d e d  t h a t  e q u i t y  v a l u e  i s  a  c o n v e x  f u n c t i o n  o f  b o t h  e a r n i n g s  a n d  b o o k  
v a l u e  b a s e d  o n  a n  o p t i o n  s t y l e  v a l u a t i o n  m o d e l .  B y  u s i n g  a  s a m p l e  o f  3 9 6  b a n k r u p t  f i r m s ,  
B a r t h ,  B e a v e r  &  L a n d s m a n  ( 1 9 9 8 )  d e v e l o p e d  a n d  t e s t e d  t h e  e q u i t y  b o o k  v a l u e  ( n e t  i n c o m e )  
a s  a  f u n c t i o n  o f  f i n a n c i a l  h e a l t h ,  t h e y  f o u n d  t h a t  e q u i t y  b o o k  v a l u e  ( n e t  i n c o m e )  i n c r e a s e s  
( d e c r e a s e s )  f i n a n c i a l  h e a l t h .  O t h e r  r e s e a r c h e r s  h a v e  s h o w n  t h a t  t h e  i m p a c t  o f  e a r n i n g s  a n d  
b o o k  v a l u e s  o n  s t o c k  p r i c e s  v a r i e s  f o r  d i f f e r e n t  i n d u s t r i e s  a n d  c o u n t r i e s  (  K a n g ,  &  Z h a o , 2 0 1 0 ;  
F i l i p  &  R a f f o u r n i e r , 2 0 1 0 ;  &  B o , 2 0 0 9 ) .  
H o w e v e r ,  A h a r o n y ,  L e e  a n d  W a n g  ( 1 9 9 7 )  a n d  H a r r i s ,  L a n g  a n d  M o l l e r  ( 1 9 9 9 )  a m o n g  o t h e r s  
h a v e  c a s t  d o u b t  o n  t h e  v a l u e  r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n  i n  e m e r g i n g  m a r k e t s .  L i u  
&  L i u  ( 2 0 0 7 )  e x a m i n e d  v a l u e  r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n  i n  C h i n a .  T h e y  f o u n d  t h a t  
a c c o u n t i n g  i n f o r m a t i o n  i s  v a l u e  r e l e v a n t  i n  a l l  t h e  s h a r e  m a r k e t s .  
A p a r t  f r o m  e x a m i n i n g  t h e  v a l u e  r e l e v a n c e  o f  b o o k  v a l u e  a n d  e a r n i n g s ,  v a l u e  r e l e v a n c e  
r e s e a r c h e s  h a v e  e x a m i n e d  t h e  v a l u e  r e l e v a n c e  o f  d i f f e r e n t  t y p e s  o f  a c c o u n t i n g  i n f o r m a t i o n .  
H o s s i a n  a n d  M a r k s  ( 2 0 0 5 )  e x a m i n e d  v a l u e  r e l e v a n c e  o f  v o l u n t a r i l y  d i s c l o s e d  q u a r t e r l y  s a l e s  
d a t a  o n  t h e  f o r e i g n  o p e r a t i o n s  o f  U . S  m u l t i n a t i o n a l  c o r p o r a t i o n s  i n c l u d e d  i n  q u a r t e r l y  
e a r n i n g s  a n n o u n c e m e n t s .  K a l l a p u r  a n d  K w a n  ( 2 0 0 4 )  e x a m i n e d  t h e  v a l u e  r e l e v a n c e  a n d  
r e l i a b i l i t y  o f  b r a n d  a s s e t s  r e c o g n i s e d  b y  3 3  U K  f i r m s ,  a n d  t h e  s t o c k  p r i c e  r e a c t i o n  t o  t h e  
a n n o u n c e m e n t  o f  b r a n d  c a p i t a l i s a t i o n .  H a n d  ( 2 0 0 5 )  e x a m i n e d  t h e  v a l u e  r e l e v a n c e  o f  
f i n a n c i a l  s t a t e m e n t  d a t a  a n d  n o n - f i n a n c i a l  s t a t e m e n t  i n f o r m a t i o n  w i t h i n  a n d  a c r o s s  t h e  p r e ·  
I P O  v e n t u r e  c a p i t a l  a n d  p o s t  - I P O  p u b l i c  e q u i t y  m a r k e t s .  
F i n a l l y ,  C h e n  &  Z h a n g  ( 2 0 0 3 )  t e s t e d  a  m o d e l  t h a t  a d d r e s s e s  t h e  i n c r e m e n t a l  v a l u e  r e l e v a n c e  
o f  s e g m e n t  d a t a  b e y o n d  f i r m  l e v e l  a c c o u n t i n g  d a t a .  I n  a l l  t h e s e  c a s e s ,  a c c o u n t i n g  i n f o r m a t i o n  
w a s  f o u n d  t o  b e  v a l u e  r e l e v a n t .  
T h e o r e t i c a l  f r a m e w o r k  
T h i s  s t u d y  i s  a n c h o r e d  o n  t h e  e f f i c i e n t  m a r k e t  h y p o t h e s i s .  T h e  i n t r o d u c t i o n  o f  t h i s  c o n c e p t  
i n i t i a l l y  m e a n t  a  m a r k e t t h a t  a d j u s t s  r a p i d l y  t o  n e w  i n f o r m a t i o n  ( F a m a , 1 9 7 0 ) . T h e  d e f i n i t i o n  
c h a n g e d  t o  a  m a r k e t  t h a t  f u l l y  r e f l e c t s  a l l  a v a i l a b l e  i n f o r m a t i o n  a s  r a p i d  a d j u s t m e n t  t o  n e w  
i n f o r m a t i o n  w a s  l a t e r  s e e n  a s  i n a d e q u a t e  d e f i n i t i o n  f o r  t h e  t e r m  " e f f i c i e n t  m a r k e t " ( F a m a ,  
1 9 9 1 ) . A c c o u n t i n g  i n f o r m a t i o n  w i l l  b e  v a l u e  r e l e v a n t  i f  t h e  N i g e r i a n  S t o c k  E x c h a n g e  i s  
e f f i c i e n t .  
2 9 5  
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The main function of the stock market is distribution of proprietorship of the economy's 
capital stock. In broad terms, the ideal, is a market in which prices offer precise signals for 
resource allocation: that is, a market in which firms can make production-investment 
decisions, and investors can choose among the securities under the assumption that 
securities prices at any time 'fully reflect' all available information. 
Materials and methods 
A comparative analysis of research design has been adopted for this study. As comparative 
analysis research design seems to emphasize an exploratory rather than a prescriptive goal, 
the researcher is then able to discover and address issues as they arise in this study. By 
seeking to understand as much as possible about a single group of subjects and how they 
compare with others, a comparative study specializes in deep information based on a 
particular context that results in more useful findings. 
The population of this study consists of 21 (twenty-one) companies listed in the Food and 
beverage, and the Conglomerate subsectors (See appendix 1); 13 (thirteen) of the companies 
are in the Food and beverage subsector, while the rest eight are in the Conglomerate 
subsector. The study used simple random sampling technique to select seven companies 
each from both subsectors, giving a total of 14 (fourteen) companies. The data were hand-
collected and computed from the annual reports of the sampled companies for periods of 
2005 to 2014 (See appendix 2). The multiple regression model was used to analyse the data. 
There are two basic types of valuation models in the value relevance literature. A return 
model describes the rela tionships between stock price reactions to new information 
embodied in unexpected ea rnings during a narrow window of earnings announcement. 
However, based on the ideas of Ohlson (1995), a model has been developed that expresses 
the market price of the firm as a function of its book value of shareholder's equity and its 
current level of earnings. 
King and Langli (1998), Harris et al. (1994) and Collins et al. (1997) used the market value 
per share and earnings book value to examine value relevance. The model for this study is 
specified as: 
MPit = Wot + W1t BVit + WztEPSit + Eit 
Where; 
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M P i t :  = S t o c k  p r i c e  a s  t h e  y e a r  e n d i n g  4  m o n t h s  a f t e r  e n d  o f  y e a r  t  f o r  j t h  f i r m ;  
B V i t  =  B o o k  v a l u e  p e r  s h a r e  f o r  t h e  p e r i o d  e n d e d  a t  t i m e t  f o r  j t h  f i r m ;  
E P S i t  =  E a r n i n g s  p e r  s h a r e  f o r  t h e  p e r i o d  e n d e d  a t  t i m e  t  f o r  j t h  f i r m .  
E i t  =  E r r o r  t e r m  a s  t i m e  t .  
W o t =  c o n s t a n t ,  W 1 t > O ;  W > O  
R e s u l t s  a n d  d i s c u s s i o n  
T a b l e  1  s h o w s  t h e  r e s u l t  o f  u s i n g  t h e  O h l s o n  ( 1 9 9 5 )  m o d e l  a s  s p e c i f i e d  i n  t h i s  s t u d y  f o r  t h e  
c o n g l o m e r a t e s  s u b s e c t o r  o f  N S E .  T h e  r e s u l t  s h o w s  t h a t  b o t h  b o o k  v a l u e  p e r  s h a r e  ( B V P S )  
a n d  e a r n i n g s  p e r  s h a r e  ( E P S )  a r e  p o s i t i v e l y  b u t  i n s i g n i f i c a n t l y  r e l a t e d  t o  m a r k e t  p r i c e  p e r  
s h a r e .  T h i s  r e s u l t  s u p p o r t s  t h e  n u l l  h y p o t h e s i s  1 ,  ( H o 1 )  t h a t :  
A c c o u n t i n g  i n f o r m a t i o n  i s  n o t  v a l u e  r e l e v a n t  i n  t h e  C o n g l o m e r a t e s  s u b s e c t o r  o f  t h e  N i g e r i a n  
S t o c k  E x c h a n g e .  
T a b l e  1 :  R e s u l t s  o f  r e g r e s s i o n  f o r  C o n g l o m e r a t e s  s u b  s e c t o r  
M o d e l  
U n s t a n d a r d i s e d  c o e f f i c i e n t  S t a n d a r d i z e d  c o e f f i c i e n t  
B  
S t d .  B e t a  t  
S i g .  
C o n s t a n t  
- 2 . 8 3 4  4 . 8 2 9  
- 0 . 5 8 7  0 . 5 7 6  
B V P S  1 . 9 5 2  
1 . 3 3 3  0 . 4 5 2  1 . 4 6 4  0 . 1 8 6  
E P S  
2 . 3 4 8  2 . 2 1 6  0 . 3 2 7  1 . 0 6 0  0 . 3 2 5  
R
2  
= 0 . 3 3 8  
S E E =  2 . 3 3 1 2 2 4  
A d j u s t e d  R
2  
=  0 . 1 4 9  M D V =  5 . 5 5 0 2 9 0  
F  - s t a t i s t i c s  =  1 .  7 9 0  D W - s t a t i s t i c s  =  2 . 3 1 2  
I  
S E E  s t a n d s  f o r  S t a n d a r d  E r r o r  o f  E s t i m a t e ,  M D V  s t a n d s  f o r  M e a n  o f  d e p e n d e n t  v a r i a b l e  
T h i s  f i n d i n g  c o r r o b o r a t e s  t h e  a s s e r t i o n  b y  R a s k ,  C h u  a n d  G o t t s c h a n g  ( 1 9 9 8 )  a n d  F o x  ( 1 9 9 8 ) ,  
t h a t  a c c o u n t i n g  i n f o r m a t i o n  i n  d e v e l o p i n g  e c o n o m i e s  a r e  l i k e l y  t o  b e  n o i s y  b e c a u s e  o f  s l o p p y  
a c c o u n t i n g ,  c r o n y  c a p i t a l i s m  a n d  i n a d e q u a t e  l e g i s l a t i o n .  T h i s  f i n d i n g  c o n t r a d i c t s  t h e  f i n d i n g s  
o f  L u i  a n d  L u i  ( 2 0 0 7 ) ,  w h o  f o u n d  t h a t  a c c o u n t i n g  i n f o r m a t i o n  i s  v a l u e  r e l e v a n t  i n  a l l  t h r e e  
t i e r s  o f  C h i n a ' s  S t o c k  E x c h a n g e .  
2 9 7  
·udy for the 
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Table 2 shows the result of us ing the Ohlson (1995) model as specified in this study for the 
Food and Beverage subsector of NSE. The result shows that both BVPS and EPS are both 
positively related to MPS. However, while the relationship is significant for BVPS, it is 
insignificant for EPS. Thus using EPS, we would accept Ho2 that: 
Accounting information is not value relevant in the Food and Beverages subsector of the 
Nigerian Stock Exchange. 
However, BVPS is used, the null hypothesis is failed to reject. This suggests that EPS is less 
informative than BVPS in the Food and Beverage subsector, or that the NSE is inefficient. 
Table 2: Results of regression for food and beverage subsector 
Model Unstandardised coefficient Standardized coefficient 
B Std. Be ta T Sig. 
Constant -19.49 7 5.866 -3.324 0.013 
BVPS 4.598 1.410 0.6 94 3.262 0.014** 
EPS 3.474 2.516 0.2 94 1.381 0.210 
R2=0.917 SEE= 4.016 
Adjusted R2 = 0.894 MDV= 19.94 
**Significant at 5%., SEE stands for Standard Error of Estimate, MDV stands for Mean of 
dependent variable 
The adjusted R2 for the foo d and beverage subsector is 0.894 and for conglomerates, it is 
0.149. Holthausen and Watts (2001) posited that the larger the adjusted R2, the greater the 
value relevance of the independent variables. Hence, we reject null hypothesis 3 and 
conclude that: 
Accounting information is more value relevant in the food and beverages than in the 
Conglomerate subsector. 
In food and beverage subsector, book value is more value relevant than the earnings per 
share as the p-value for book value and earnings per share shows 0.014 and 0.210 
respectively. However, EPS and BVPS reflect insignificant influences on share prices in the 
conglomerate subsector. Hence null hypothesis is failed to reject that: 
H04 Earnings per share [EPS) are not more value relevant than book value per share [BVPS) 
in the Food and Beverage subsector besides Conglomerate subsector. 
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C o n c l u s i o n  
U s i n g  t w o  d i f f e r e n t  s u b s e c t o r s  o f  N S E  i n  t h i s  s t u d y ,  i t  i s  u n c l e a r  w h e t h e r  a c c o u n t i n g  
i n f o r m a t i o n  i s  v a l u e  r e l e v a n t .  W h i l e  a c c o u n t i n g  i n f o r m a t i o n  s i g n i f i c a n t l y  a f f e c t s  m a r k e t  
p r i c e s  p e r  s h a r e  i n  t h e  f o o d  a n d  b e v e r a g e s  s u b s e c t o r  u s i n g  B V P S  a s  p r o x y  f o r  a c c o u n t i n g  
i n f o r m a t i o n ,  t h e  s a m e  c a n n o t  b e  s a i d  o f  E P S  i n  t h i s  s e c t o r .  T h i s  s t u d y  c o n c l u d e d  t h a t  v a l u e  
r e l e v a n c e  d e p e n d s  o n  t h e  s e c t o r .  I t  d o e s  a p p e a r  t h a t  t h e  s i z e  o f  t h e  f o o d  a n d  b e v e r a g e  
s u b s e c t o r  a n d  t h e  r e l a t i v e  u n i f o r m i t y  o f  i t s  p r o d u c t s  m a y  h a v e  a c c o u n t e d  f o r  t h e  v a l u e  
r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n .  A p p l i c a t i o n  o f  a c c o u n t i n g  r u l e s  w i t h i n  a  s e c t o r  w h o s e  
p r o d u c t s  a r e  u n i f o r m  i s  l i k e l y  t o  b e  l e s s  s u b j e c t  t o  e a r n i n g  m a n i p u l a t i o n .  
I n  t h e  c o n g l o m e r a t e  s u b s e c t o r ,  t h e  p r o d u c t s  a r e  m o r e  d i v e r s e ,  h e n c e  t h e r e  i s  g r e a t e r  l a t i t u d e  
t o  e n g a g e  i n  e a r n i n g s  m a n i p u l a t i o n .  W h e r e  t h e r e  i s  g r e a t e r  p o s s i b i l i t y  f o r  m a n i p u l a t i o n ,  
v a l u e  r e l e v a n c e  r e d u c e s .  T h e  s i z e  m a y  a l s o  h a v e  a c c o u n t e d  f o r  t h e  d i f f e r e n c e  i n  v a l u e  
r e l e v a n c e  b e c a u s e  a  l a r g e  s e c t o r  w i l l  b e  m o r e  i n v e s t o r  i n t e n s i v e .  A n  i n v e s t o r  a c t i v e  s e c t o r ,  
w i l l  w i t n e s s  m o r e  s h a r e h o l d e r  p a r t i c i p a t i o n .  T h i s  w i l l  m e a n  g r e a t e r  d e m a n d  f o r  v a l u e  
r e l e v a n t  i n f o r m a t i o n .  A  g r e a t e r  d e m a n d  f o r  v a l u e  r e l e v a n t  i n f o r m a t i o n  w i l l  m e a n  t h a t  
p r e p a r e r s  o f  t h e s e  s t a t e m e n t s  w i l l  d o  m o r e  t o  s a t i s f y  i n v e s t o r ' s  n e e d s .  
A l l  t h e s e  c o n j e c t u r e s  a r e  g r o u n d s  f o r  f u r t h e r  r e s e a r c h :  W i l l  d i f f e r e n c e  i n  s i z e  o f  s e c t o r  a f f e c t  
v a l u e  r e l e v a n c e ?  W i l l  d i f f e r e n c e s  i n  p r o d u c t  a n d  p r o c e s s  a m o n g  s e c t o r s  a f f e c t  v a l u e  
r e l e v a n c e ?  
F r o m  o u r  f i n d i n g s ,  w e  r e c o m m e n d e d  a  s e c t o r i a l  a p p r o a c h  t o  f o r m u l a t i o n  o f  a c c o u n t i n g  
s t a n d a r d s  a n d  m o r e  s t r i n g e n t  m o n i t o r i n g  o f  a p p l i c a t i o n  o f  a c c o u n t i n g  r u l e s  s h o u l d  b e  p u t  i n  
p l a c e  s u c h  t h a t  a c c o u n t i n g  r u l e s  s h o u l d  b e  m o r e  s e c t o r - s p e c i f i c .  I n  a d d i t i o n ,  m o n i t o r i n g  
s h o u l d  b e  t a k e n  m o r e  s e r i o u s l y  i n  t h e  c o n g l o m e r a t e  s u b s e c t o r  i n  o r d e r  t o  e n h a n c e  v a l u e  
r e l e v a n c e  o f  a c c o u n t i n g  i n f o r m a t i o n  i n  t h e  N i g e r i a n  S t o c k  E x c h a n g e .  
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Appendix 1 
Table 3: Food & Beverages 
# Company Product/Services 
1 7 -up Bottling Company Bottlers and marketers of 7UP and 
PLC. other minerals 
2 Beverages West Africa Marketing beverages 
PLC. 
3 Cadbury Nigeria PLC. Manufacture and marketing of 
beverages, confectionery, etc. 
4 Ferdinard Oil Mills PLC. Palm plantations 
development, processing of 
vegetable oil, etc. 
5 Flour Mills Nigeria PLC. Flour milling, bulk cement handling, 
r 
etc. 
6 Foremost Dairies PLC. Dairies products 
7 North Nigeria Flour Mill Flour milling. 
PLC. 
8 National Salt Co. Nig. Salt processing and production. 
PLC. 
9 Nestle Foods Nigeria Manufacturing, marketing and 
PLC. distribution of food products 
10 Nigerian Bottling Co. Bottlers of the world famous coca-
PLC. cola soft drink and others 
11 P.S. Mandarines & Co. Manufacturing and distribution of 
PLC. vegetable oils, animal feeds, etc. 
12 Tate Industries PLC. Packaging and cubing of granulated 
sugar, cornflakes, plastic pipes, etc. 
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Appendix 1 
Table 3: Food & Beverages 
# Company Product/Services 
1 7-up Bottling Company Bottlers and marketers of 7UP and 
PLC. other minerals 
2 Beverages West Afri ca Marketing beverages 
PLC. 
3 Cadbury Nigeria PLC. Manufacture and marketing of 
beverages, confectionery, etc. 
4 Ferdinard Oil Mills PLC. Palm plantations 
development, processing of 
vegetable oil, etc. 
5 Flour Mills Nigeria PLC. Flour milling, bulk cement handling, 
etc. 
6 Foremost Dairies PLC. Dairies products 
7 North Nigeria Flour Mill Flour milling. 
PLC. 
8 National Salt Co. Nig. Salt processing and production. 
PLC. 
9 Nestle Foods Nigeria Manufacturing, marketing and 
PLC. distribution of food products 
10 Nigerian Bottli ng Co. Bottlers of the world famous coca-
PLC. cola soft drink and others 
11 P.S. Mandarines & Co. Manufacturing and distr ibution of 
PLC. vegetable oils, animal feeds, etc. 
12 Tate Industries PLC. Packaging and cubing of granulated 
sugar, cornflakes, plastic pipes, etc. 
13 Union Dicon Salt PLC. Processing of crude salt 
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T a b l e  4 :  C o n g l o m e r a t e s  
#  C o m p a n y  
P r o d u c t / S e r v i c e s  
1  A . G .  L e v e n t i s  &  p p r o v i s i o n  o f  p r o p e r t i e s ,  m a n a g e m e n t ,  
C o m p a n y  P L C .  f i n a n c i a l  e t c .  
2  C F A O  N i g e r i a  P L C .  T r a d i n g  a n d  m a n u f a c t u r i n g  
3  J o h n  H o l t  P L C .  M a n u f a c t u r i n g ,  l e a s i n g ,  a s s e m b l i n g ,  e t c .  
4  L e v e r  B r o s .  N i g e r i a  M a n u f a c t u r e s  a n d  m a r k e t s  s o a p s  a n d  
P L C .  d e t e r g e n t s ,  e t c .  
5  
P . Z  I n d u s t r i e s  P L C  M a n u f a c t u r e r  a n d  s e l l e r  o f  v a r i o u s  
c o n s u m e r  p r o d u c t s  
I  
6  
S C O A  N i g e r i a  P L C ,  D i s t r i b u t i o n ,  l e a s i n g ,  m a i n t e n a n c e  o f  
a u t o m o b i l e s  
7  U A C  N i g e r i a  P L C .  M a n u f a c t u r i n g ,  m e r c h a n d i s i n g ,  
w a r e h o u s i n g ,  e t c .  
8  
U T C  N i g e r i a  P L C .  F o o d  p r o c e s s i n g ,  r e t a i l  s t o r e s ,  f a r m i n g ,  
a n i m a l  h u s b a n d r y ,  e t c .  
A p p e n d i x  2 :  D a t a  F o r  T h e  S t u d y  
T a b l e  5 :  E a r n i n g s  P e r  S h a r e  ( E P S )  o f  C o n g l o m e r a t e s  ( 1 9 9 5 - 2 0 0 4 )  i n  N a i r a  
Y E A R  I  L E V E N T I S  I  C E F O  
I  J O H N  
I  P Z  I  U A C N  I  U T C  
I  U N I L E V E R  
H O L T  
2 0 0 5  0 . 1 4  0 . 4 2  0 . 1 1 2  
0 . 7 6  0 . 6 9  1 . 7 1  1 . 1 6  
2 0 0 6  
0 . 1 1  0 . 5 1  0 . 0 9  0 . 8 7  0 . 8 8  1 . 9 4  0 . 1 7  
2 0 0 7  
0 . 3 1  0 . 7 1 3 5  0 . 0 7 0 7  1 . 0 3  1 . 7 6  2 . 2 0  0 . 1 3  
2 0 0 8  
- 0 . 0 0 3  
0 . 7 7 0 4  0 . 1 7 4 8  0 . 9 7  
0 . 3 1  3 . 3 3  0 . 1 1  
2 0 0 9  0 . 2 3  0 . 3 3  
- 4 . 5 6  
0 . 5 9  0 . 1 2  1 . 6 2  
0 . 3 6  
2 0 1 0  0 . 2 1  0 . 6 0  - 0 . 2 0  0 . 8 3  0 . 1 2  
0 . 4 0  0 . 7 1  
2 0 1 1  0 . 0 4  1 . 5 4  0 . 3 4  0 . 8 7  
1 . 1 0  0 . 4 0  1 . 7 9  
2 0 1 2  
0 . 0 6  
1 . 4 3  0 . 4 5  1 . 6  1 . 2 8  0 . 1 6  0 . 5 2  
2 0 1 3  
0 . 1 7 5  
0 . 8 6  0 . 5 6  1 . 1 5  2 . 4 0  0 . 1 6  0 . 6 2  
2 0 1 4  0 . 2 1 0  0 . 9 4  
0 . 6  1 . 1 9  2 . 6 2  0 . 1 9  0 . 7 4  
S o u r c e :  A n n u a l  r e p o r t s  
3 0 3  
I  
T < '  
$ (  
T a b l •  
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Table 6: Book Value Per Share (BVPS) of Conglomerate 1995 to 2004 (in Naira) 
YEAR LEVENTIS CEFO JOHN PZ UACN UTC UNILEVER 
HOLT 
2005 2.68 3.i.l4 0.79 7.06 i.l.26 0.54 1.93 
2006 3.92 3.i.l 7 0.58 7.49 i.l.54 0.6i.l 2.2i.l 
2007 4. i.l7 3.52 0.67 8.2i.l i.l.63 0.66 3.42 
2008 3.62 4.16 0.71 8.89 1.48 0.71 3.11 
2009 4.01 5.72 0.94 9.75 1.52 0.74 3.12 
2010 5.18 5.16 i.l.24 9.29 1.57 0.63 2.88 
2011 2.48 6.53 2.86 9.88 i.l.68 0.23 3.39 
2012 2.49 5.93 5.01 8.73 i.l.47 0.71 1.38 
2013 2.47 6.59 5.05 10.73 i.l.53 0.71 i.l.29 
2014 2.74 7.01 5.48 11.44 1.62 i.l.03 i.l.62 
Source: Annual reports 
Table 7: Share Prices of Conglomerates (1995-2004) (in Naira) 
YEAR LEVENTIS CEFO JOHN PZ UACN UTC UN I LEVER 
HOLT 
2005 0.51 2.31 2.89 5.11 5.21 i.l. 14 5.81 
2006 0.83 2.12 4.72 5.72 7.44 i.l.35 6.16 
2007 i.l.22 2.54 3.01 6.13 6.33 1.34 7.72 
2008 1.52 2.70 5.62 6.63 8.00 1.46 8.25 
2009 i.l.72 1.43 6.80 6.80 2.80 0.50 6.70 
2010 2.19 2.00 4.72 6.70 3.75 i.l.81 7.50 
2011 2.18 2.74 3.61 7.30 9.30 i.l.65 15.50 
2012 0.91 3.63 2.29 10.70 36.70 i.l.01 27.30 
2013 0.65 3.99 0.67 9.40 10.48 0.80 17.40 
2014 1.29 4.70 0.95 12.01 14.17 i.l.20 15.81 
Source: Annual reports, various years 
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T a b l e  8 :  E a r n i n g  P e r  S h a r e  ( E P S )  o f  F o o d  a n d  B e v e r a g e  I n d u s t r y  ( 1 9 9 5 - 2 0 0 4 )  ( I n  I  
V i e w )  
Y E A R  7 U P  F l o u r  
C a d b u r y  U n i o n  D i c o n  S a l t  
M i l l s  
2 0 0 5  0 . 7 6  1 . 0 4  1 . 3 2  
1 . 7 1  1 . 1 3  1 . 8 7  
2 0 0 6  0 . 9 9  0 . 9 3  
1 . 4 4  1 . 4 3  1 . 6 8  2 . 5 9  
2 0 0 7  0 . 4 1  
1 . 1 2  1 . 6 8  1 . 3 1  1 . 3 4  2 . 2 4  
2 0 0 8  0 . 7 2  1 . 2 3  
1 . 9 0  1 . 1 7  1 . 4 1  2 . 1 4  
2 0 0 9  
0 . 9 3  
0 . 7 0  
2 . 9 6  
0 . 6 3  
1 . 3 4  
1 . 2 8  
2 0 1 0  
1 . 1 5  1 . 1 0  3 . 8 0  0 . 8 3  2 . 0 4  
1 . 6 1  
2 0 1 1  1 . 2 1  0 . 7 2  5 . 9 8  
3 . 0 6  2 . 4 9  1 . 9 0  
2 0 1 2  
3 . 5 1  2 . 8 2  7 . 5 2  4 . 2 7  
3 . 0 0  1 . 5 7  
2 0 1 3  
3 . 3 7  0 . 3 5  7 . 2 0  4 . 5 1  
3 . 5 8  1 . 1 9  
2 0 1 4  2 . 7 9  
1 . 8 8  7 . 3 5  4 . 7 7  
3 . 8 8  1 . 3 9  
S o u r c e :  A n n u a l  r e p o r t s ,  v a r i o u s  y e a r s  
T a b l e  9 :  B o o k  V a l u e s  P e r  S h a r e  ( B V P S )  F o r  F o o d  a n d  B e v e r a g e  I n d u s t r y  ( 1 9 9 5 - 2 0 0 4 )  
( I n  N a i r a )  
Y E A R  7 U P  F l o u r  
N e s t l e  N B C  C a d  b u r y  
U n i o n  
m i l l s  
D i c o n  
'  
s a l t  
2 0 0 5  
1 . 7 4  4 . 7 2  2 . 0 3  
8 . 3 3  2 . 9 1  5 . 4 5  
2 0 0 6  
2 . 3 8  5 . 3 1  2 . 1 6  
9 . 7 9  3 . 0 3  6 . 9 3  
2 0 0 7  2 . 8 8  6 . 5 6  
2 . 3 1  1 0 . 6 2  3 . 6 4  7 . 4 7  
2 0 0 8  3 . 5 2  6 . 1 4  2 . 5 5  
1 1 . 8 8  4 . 1 5  8 . 9 1  
2 0 0 9  4 . 1 4  7 . 7 4  
2 . 7 5  1 2 . 7 4  4 . 7 2  
9 . 1 2  
2 0 1 0  
3 . 7 5  
7 . 9 4  
3 . 0 5  1 2 . 7 8  4 . 9 2  
1 0 . 1 3  
2 0 1 1  3 . 8 2  7 . 2 8  3 . 5 2  
1 2 . 5 3  5 . 0 0  7 . 9 5  
2 0 1 2  6 . 5 8  
9 . 3 5  3 . 5 3  1 5 . 3 1  9 . 1 4  
6 . 4 4  
2 0 1 3  7 . 8 9  6 . 9 6  3 . 0 2  1 8 . 2 2  
1 0 . 9 7  6 . 4 4  
2 0 1 4  
9 . 6 8  8 . 1 6  3 . 4 1  2 0 . 1 3  
1 2 . 4 1  7 . 8 1  
- - - - - - - - - - - -
S o u r c e :  A n n u a l  r e p o r t s ,  v a r i o u s  y e a r s  
3 0 5  
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Table 10: Share Prices of Food and Beverage Industry (1995-2004) In Naira 
YEAR 7UP Flour Nestle NBC Cad bury Union 
mills Dicon 
salt 
2005 2.62 10.2 1 14.01 15.45 6.24 2.68 
2006 1.67 9.51 17.22 19.10 8.51 4.23 
2007 2.35 8.42 18.84 17.25 7.34 3.02 
2008 2.20 9.50 20.90 22.80 9.50 2.02 
2009 2.45 8.91 20.42 11.40 51.00 17.19 
2010 4.21 8.91 26.79 12.00 16.00 15.85 
2011 4.66 14.21 41.72 20.36 26.16 14.12 
2012 5.00 5.00 64.00 26.99 32.99 17.10 
2013 18.24 18.24 101.32 21.49 40.06 13.81 
2014 23.00 23.00 150.00 15.99 51.01 6.02 
Source: Annual reports, various years 
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